YOUR NAME
Marketing Manager
City, Country  |  +00 000 000 000  |  email@example.com  |  linkedin.com/in/yourname
PROFESSIONAL SUMMARY
One paragraph: the channels you own, the audience you market to, and the size of budget or team you have run.
CORE SKILLS
Channels: the ones you have actually run, with the platforms named
Analytics: how you measure, and in what
Craft: positioning, content, lifecycle, brand — whichever is genuinely yours
EXPERIENCE
Marketing Manager	Month Year – Month Year
Company	City or Remote
· The channel or programme you owned, and the budget behind it.
· A campaign: the audience, what you ran, and what it returned.
· How you measured it — the metric, the baseline, the result.
· Who you worked with: sales, product, agencies, leadership.
Earlier role	Month Year – Month Year
Company	City or Remote
· Two lines on scope and outcome.
EDUCATION
Degree, Subject	Year
University	City
· Only add detail here if it is relevant to the role or you are early in your career.
